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DATE

TOPIC

12 November
2025

Introduction to Experimental Research in Social Sciences
Types of Experiments

13 November
2025

Study Day

14 November
2025

Designing Experiments
Between-Subjects, Within-Subjects, and Mixed-Designs

15 & 16
November 2025

Study Day & Assignment

17 November
2025

Developing Complex Experimental Designs

18 November
2025

Analyzing Experimental Data: ANOVA and ANCOVA

19 November
2025

Mediation and Moderation Analyses S

Best Practices in Reporting Experimental Research




Topics Covered

12 November 2025
1.Introduction to Experimental Research in Social Sciences
o Role of experiments in causal inference
o Internal vs. external validity
2.Types of Experiments
o Laboratory, field, quasi-experiments, and online experiments
o Strengths and limitations of each
14 November 2025
1.Designing Experiments
o Randomization, control groups, manipulation checks
o Confounds and validity threats
2.Between-Subjects, Within-Subjects, and Mixed-Designs
o Design structures, advantages, disadvantages, and use cases
17 November 2025
1.Developing Complex Experimental Designs
o Factorial designs (2x2, 2x3, 3x3, etc.) ﬂ -
o Moderators and covariates in experimental design /ﬁ‘
18 November 2025
1.Analyzing Experimental Data: ANOVA and ANCOVA
o Main effects, interactions, simple effects
o Using covariates to refine analysis
19 November 2025 i
1.Mediation and Moderation Analyses
o PROCESS models (Model 4, 7, 8, 14, etc.)
o Testing indirect effects and conditional processes
2.Best Practices in Reporting Experimental Research
o APA-style results reporting
o Pre-registration and open science practices




